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Danone Nutricia Research’s Digital Laboratory Will Provide Tailored 
Nutritional Solutions to Parents  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SINGAPORE, 14 MARCH 2018 – Danone Nutricia Research today inaugurated its new Precision 
Nutrition D-Lab at Biopolis Singapore. The lab will be a global hub of innovation, using advanced 
digital technology to provide tailored nutritional care in early life.  

The Precision Nutrition D-Lab comes amidst the government’s drive for digital healthcare in line 
with its Smart Nation initiative and the latest Budget announcement to increase healthcare 
expenditure to S$10.2 billion in FY2018. Supported by the Singapore Economic Development 
Board (EDB), the lab is an example of the government’s support for private companies to play a 
more meaningful role in the provision of healthcare solutions for parents.  

Through the D-Lab, Danone Nutricia Research hopes to play a more meaningful role in the 
provision of innovative healthcare solutions. “Being at the heart of Asia will allow Danone Nutricia 
Research to form strategic partnerships with regional healthcare experts to devise customised 
nutritional solutions to continue enriching the health of Singapore and beyond,” said Rocio Martin, 
Director, Research and Innovation, Danone Nutricia Research Singapore.  

Image  1: From left to right: Jean Marc Magnaudet (President Asia Pacific and Middle East, Danone 

Specialised Nutrition), Dalvir Singh (Head of Consumer Businesses, Singapore Economic Development 

Board), Rocio Martin (Director, Danone Nutricia Research Singapore), Florence Jeantet (VP, Growth 

through Innovation, Danone Nutricia Early Life Nutrition), Katrien Van Laere (VP Research & Innovation, 

Danone Nutricia Research) 



PRESS RELEASE  
 

2 
 

Since its establishment in Singapore in 2011, Danone Nutricia Research has built a strong 
research network and established collaborations with local and regional institutions. It has 
partnered A*STAR, National University of Singapore and KK Women’s and Children’s Hospital to 
conduct various experimental and clinical studies, that provide insights on early life gut microbiota 
which have the potential to predict the development of allergy later in life.  

Run by over 35 professional researchers, the newly established Precision Nutrition D-Lab is 
equipped with digital-enabled data collection tools and data analytics to strengthen its position in 
pioneering research and innovation in early life nutrition. It will be developing real-life, self-service 
tools that capture and analyse parenting data and advise parents and healthcare professionals, 
which include: 

• A device that records and analyses baby cries 24/7 to provide feedback for parents and 
healthcare professionals to better determine the concern of crying.  

• An app that measures baby stool consistency and help parents gain insights on their 
baby’s gut function and development. 

• An app that scores baby skin symptom and provides advice to parents and healthcare 
professionals. 

• Artificial Intelligence conversational tool that addresses concerns and uncertainties of 
parents and to gather data around parental feelings.  

The D-Lab adopts a multi-disciplinary approach that combines data science and machine learning 
to help generate insights on early life nutrition. These insights enable researchers to discover new 
biological mechanisms, predict the risks of certain diseases and eventually drive nutritional 
solutions for the long-term health of individuals.  

Commenting on Danone Nutricia Research’s latest commitment, Mr Chan Ih-Ming, Director of 
Consumer Businesses, Economic Development Board, said, “Singapore is uniquely positioned to 
support multi-disciplinary, niche hubs like Danone Nutricia Research’s Precision Nutrition D-Lab. 
Our capabilities in early life nutrition and digital technologies, alongside a strong research base 
and deep understanding of Asian consumers, make Singapore a natural choice location for 
Danone Nutricia Research. We are excited to build more of such deep expertise and talent with 
like-minded partners, from Singapore.” 
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About Danone Nutricia Research  

Nutricia Research is the R&D organisation behind Nutricia Early Life Nutrition and Nutricia 
Advanced Medical Nutrition. We bring health through food to as many people as possible, 
particularly those who need special care. Science is at the heart of our nutrition and health 
commitment. Thus we focus our skills and resources to deliver evidence-based specialised 
nutrition to infants, young children, patients and the elderly. This helps individuals build, to 
establish and to preserve their health capital during early life or later in life. 

By bringing employees from different backgrounds and with complementary scientific expertise 
together, we create a creative, high team-spirit powerhouse to deliver new innovations in 
specialised nutrition. 

We work in strategic partnerships including research institutes, universities, hospitals and 
industrial suppliers. By operating in a strong worldwide network of collaboration, innovation 
through quality, exclusivity and momentum can be guaranteed. 

For more info: www.nutriciaresearch.com  

 

About Danone 

Dedicated to bringing health through food to as many people as possible, Danone is a leading 
global food & beverage company built on four businesses: Essential Dairy and Plant-Based 
Products, Waters, Early Life Nutrition and Advanced Medical Nutrition. Danone aims to inspire 
healthier and more sustainable eating and drinking practices, in line with its vision -Danone, One 
Planet. One Health- which reflects a strong belief that the health of people and the health of the 
planet are interconnected. Building on health-focused categories, Danone commits to operating 
in an efficient and responsible manner to create and share sustainable value.  Danone holds itself 
to the highest standards in doing business, as reflected by its ambition to become one of the first 
multinationals certified as B Corp. With products sold in over 120 markets, Danone generated 
sales of €24.7 billion in 2017. Danone’s portfolio includes leading international brands (Activia, 
Actimel, Alpro, Aptamil, Danette, Danio, Danonino, evian, Nutricia, Nutrilon,  Volvic, amongst 
others) as well as strong local and regional brands (including AQUA, Blédina, Bonafont, Cow & 
Gate, Horizon Organic, Mizone, Oikos, Prostokvashino, Silk and Vega).  

Listed on Euronext Paris and on the OTCQX market via an ADR (American Depositary Receipt) 
program, Danone is a component stock of leading social responsibility indexes including the Dow 
Jones Sustainability Indexes, Vigeo, the Ethibel Sustainability Index, MSCI Global Sustainability, 
MSCI Global SRI Indexes and the FTSE4Good Index. 

 


