ASEAN maintains strong
1~ — pull for U.S. companies

Findings from the 2018 ASEAN Business Outlook Survey' indicate
that sentiment among U.S. executives around ASEAN remains favourable
over the medium to long-term.

50 extraordinary years of ASEAN growth?
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ASEAN business prospects are good for U.S. companies
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Why ASEAN?
Respondents were clear about the factors that make ASEAN
an attractive destination for U.S. investment.

Top 3 reasons for the increasing importance of ASEAN
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Riding the ASEAN growth wave
Some major U.S. investors who have grown with ASEAN.
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HP Inc.

Supply chain operations
control tower from Singapore
that manages production and
movement of goods for all
plant locations globally

Johnson & Johnson ( We definitely see abundant opportunities
Runs its APAC operations because demographics and the rise of the middle
el SN Wil & 21 income class are strong...ASEAN has proven its
team in Manila providing . . .
el SRS effectiveness over a long period of time.
global operations Ai Hua Ong, President of Southeast Asia,
Johnson & Johnson , ,

ASEAN’s next 50 years
U.S. firms will continue to invest and grow in the region for years to come.
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Investing in people
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Business sentiments |

of U.S. businesses in m
ASEAN are positive, —
and there are huge \eg—
opportunities for

companies in the region.

to be a focus area for U.S. companies looking to expand in the region.

@ Download the complete report and find out how ASEAN continues
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